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Liebe Unternehmer,

Ichhabe mehr als zwo6lIf Jahna Deutschland gewohr{in Bensheiund
in deutschen Firmen gearbeitet
Deutschlandst fur mich meine zweitéleimat

Wir haben Vision Bordeaux Export mit 15 Experten im Internationalen
Handel wie eine Wirtschaftsbriicke zwischen der Region Bordeaux und
Deutschland gegriindet.

Die Zielreise, fur das Jahr 2015 , ist Frankfurt/Main und Hessen.

Die 15 Fachleute kommen alle aus dem Unternehmensbereich; 60% sind
deutschsprachig, haben schon oder arbeiten noch in Deutschland.

Wir bekommen Unterstlitzung von vier Gewerbevereinen aus Bordeaux
und privaten Partnern , wi€&etragFord Transmission&mbh Air Liquide,
Caissal Epargné Natixis Rhenudogistics.

Wir stellen IThnen 11 erfolgreiche Unternehmen vor, die ihre Produkte
und Dienstleistungen auf dem deutschen Markt bringen wollen: Vertrieb
entwickeln, Kunden gewinnen, Technologie Transfer aufbauen.

Ich wiinsche lhnen viel Freude bei der Entdeckung der Geschichte dieser
Unternehmen und freue mich sehr Sie persodnlich kennen zu lernen , Gber
die VisieKonferenz, den 27ten Mai !

Mit freundlichen Griuf3en,

JeanYvedviougeolle
Vorsitzender

Vision Bordeaux Export

« L'innovation commerciale en Aquitaine »
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6 TAMA
Secure Collaborative Solutions

Activity : Editing software company Creation date: 2012

Employees 4 Website: www.tamashare.com

History:
Tamaplacalevelop differentkindsof applications to promote remote collaboration
activities

Pierre Salingssenior engineefounded Tamaplacédo build an open platform able to
create application

YannickBrudieux new technologies evangelist since 15 yetirsk the lead of the
project to find vertical business to develop



TAMA
Secure Collaborative Solutions

References :
Clients :
Leads :
T LifeSize lenovo KEY' YO

@) AIRBUS

contests :




. TAMA
Secure Collaborative Solutions

Sales model :
2 S5Q@S LIy G2 YI 1S RATHdGhare FIRf 935 QBY Y I |
plan to make « White Label » application to be resell by others.

Key features :

- Security and privacy our app provides a secure solution to share documents and

applications with no cloud storage.

- Instant sharing when you drop document into the working space, they appear
instantly.

- Connectivity optimization our application works well even in 3G connection.

- Interactivity : with the display of the hand of each participant, interaction begin
natural.

- Communication instant messaging, VOIP and Webcam capabilities.



. TAMA
Secure Collaborative Solutions

Sales model in GermanyReseller and direct sell.

Retribution for distributors/ resellers:

- Product :we begin with Tamasharewe can provide custom application for
specific needs and also provide new application during the year (Interschool,
Tamagam# 0
for further information. www.tamashare.com

- Promotion: we will bring all support (video, design) to help to sell
- Training:$ SQ@S LI IYy G2 YI 1S NBY2 cétonieN) A Y A

- Financial: profit sharing based on commission


http://www.tamashare.com/
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Demophonie
Activity : Group decisiofmaking platform Creation date: 13/02/2015
Cofunders: 5 Website: www.demophonie.com

History & Context
At the time companies are requiring more "collaboratipgroup decisionmaking has
never been so comple¥oronly one decision, we are able to receive dozehemails
losehours in meetings (or by organizing thgandread several pages of a forum or
groupdiscussion

Theoutcomes are worrying:

- The "physical" decisiemaking (ncluding videoconferenqgewithout strong
organizations up t® participants is very difficult (unavailabiliglwayshe same
participants, physical distanc&avelcost, no commitment

- The mail, forums or other groups areeffective todecide online (loss of value of the
email,the informationis not clear, endless debate, otearstate of progrese



N
H Demophonie

History & Context
- It is very difficult to have a clear and effective monitoring of our decisions (What are tt
group decisions to make? What was the outcome of this decision 2 months ago?).

It is high time that our group decisions makimgcome simpleeffective and clear
Thatis why Demophonie.com waseated.

Demophonie.coms a new kind of tool: A grougecisionmaking platform.

The project is supported dyemophonieS.A.S, atartup registeredn France based in
baskcountry.

Guillaume TASTET (President & Interface desigAtrxandreHAGEN (bae&nd
programmer) ,SébastielGONZALEZront-end programmer)Guillaume RODRIGUEZ
(backend programmer) andastienMOULIAfront-end programmer) fund the staup.

Based on an original web platforBemophonie.com dedicatei each decisiory | { S NZ
group,Demophonieenablesany decision makers to efficienthyganize the caconstruction
and collective decisiemaking ofyour project



12
oD, .
Demophonie

Every user of the platform can submit projects, which present a major interest for the
group, so that thesean becarried out thanks to the cooperation of other members on
the platform.

Commercial prospection:
Companies up to 50 employees,
Unions,

City hall,

NGOs,

Hospital environment,
University & Education&@ystem

Contest winner



N
- Demophonie

Salemodel:
The current online version is a beta. The beta phase will be free.

Then a multlevel subscription system SAS based (SoftwaeeServicg
(September 2015) andn intranetsoftware version will be released (beg 20.16

Keyfeatures
- Improvement our app provides a secureohd onlinesolution to group decisicimaking

- Methodology: The current platform offer2 typesof decision for the moment:
wCoConstructionDecision Organisean consultationabout an open issue.
wMultiple Choice DecisionHold anopen votebetween several identified solutions

- Instant messaginglnstant orasynchronousnessagin@re possible to allow everyone
to participateto the decisionmaking

- Overview Instant agreement level or rankddt allowseveryone to track thelecision
makingprogress

- Onlyneeded data:For each decisiqgiparticipantcansharesources (documenighotos videog



N
+ Demophonie

Key benefits:
Improve management and reduce letiche

I : Take advantage of the collective intelligerafeyourgroups and reduce the risk

of bad decisionsvith your customers and employees

Track youdecision at evergtages
Easily find the current decisions or condhk historyof your decisions in a
few clicks.

Reduce&he cost ofgroup decisiormaking

ﬁll Save time and energy (20% less emadlducemeeting time).

Effectively reduce associated costs (travelleoconference room rental)




N
o Demophonie

Sales mode in Germany:
- Reseller and direct subscription sell from the web Bitenophonie.com

Retribution for distributors / resellers:
- Product Starting withDemophonig the service will be available using modereb
browser Just connecyourself toDemophonie.con{register is fre¢

- Promotion: All support (video, design) will be provided to help to.sell
- Training Remote training plan for each reseller and customer will be available

- Financial profit sharing based on commission
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OCEOPIN

Activity : Brand of natural skin care products Creation date: 02/03/2012

Employees 3 Website: www.oceopin.com

History:
Océopinwas founded in 2012 in the pinewoods of CapFerret, near Bordeaux
(France@, with the ambition of creating an innovative cosmetic range combining
excellencenaturality and efficiency

Our flagshipproduct,[ Q1 |DEGFRAINESEPINMARITIME®&Varitime pine seed
0il®)is the result of ten years of studiesconductedby ProfessorRobert Wolff, a
researcherat the Institute of Fats& Oilsin Bordeaux Dermatologicaland clinical
tests have shownits exceptionalbenefitsfor the skin Oceopinis the one and only
harvesterand manufacturerof maritime pine seedoil in the world.
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OCEOPIN

History::
All our products are certified organic and manufactured with the utmost care
unique textures, high formulas concentratedin natural active ingredients,allergen
free, without the useof preservativeor additives

The Océopincosmeticrangeis suitable for delicate and sensitiveskinsof the face
andthe body:.

Oceéopinis a family owned companymanagedby its founders JeanrJacquesBerger
andhisdaughter,MarinaBerger

They gave OCEOPINrand its present form and philosophy to offer organic skin
caresentirelyimagined,sourcedandproducedin France
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OCEOPIN

References :

Clients :PharmaciesParapharmaciedNatural food storeghygiene/beauty department).

L@ biocoop) .. laVie Claire
¥ NATURALIA

Contests a1.618 Paris selection 2044 awardhonours
the brands whichrepresentexcellence intermsof innovation, 1.618 5014
sustainablanitiative and quality.

Organic certification : Ecocert
®
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OCEOPIN

Sales model:

2 SQUS LI IpsftnetisBipwihya G&MNdn distributor specialized in natural
beauty productsOur ambition ighat Océopinrange besoldedin natural stores and/
or pharmacies in Germany

Key features:

- Innovation:our flagship producf Q1 | LGRAINBBE PIN MARITINE
(Maritime pine seed 0il®) umiquein the market. Thisnew cosmetidacial oilhas
all the strengths needed to attract German customers and to prevail upon
« competitors» likearganoll, for example

- Patent Backed by cosmetic and clinicddjectivizationtests, the results of our
investigations on maritime pine seed oil® have been patented
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OCEOPIN

Key features:
- ResearchOceéopinis putting research at the heart @b development
fundamental guarantor oéfficiency anchigh quality.

- History and marketingOceéopinhistory is aamily history rich with passion and
closelylinked toits native land along the French Atlantic coast, the Eapet
peninsula and the Bordeaux regidrurthermore, maritime pine has a strong
imaginativeand marketingoower.

- Sustainable approachOrganic certification + respect for the natural environment
and forestrecovery.

- Madein FranceAll our products are totalljnade inFrance from harvesting
through to packaging.
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OCEOPIN

Sales model in GermamyDistributor

Retribution for distributors/ resellers:

Product :Beginning withOcéopin we provide alproducts and communication
tools: packaging, point of sale advertising and brochure, testers

Promotion: We will bring support to help teell:our website (already in English
+ our brochures an@roduct labels will be translated igerman There is alsa
possibility to participate in germancosmetictrade show ifnecessary.

Training:We can plan to train distributor and/or points of saleGaéopinskin
care products (usevirtues, brand image

Financial:commission.
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softmobiles
I\

Activity : Development business application Creation date: 09/2010
on smartphone & tablets
Interactive and dynamic online catalog editor.

Employees 5 Website: www.softmobiles.com

History & Context
Softmobileswvas created by two experts who have both been working for 15 years in
information and communication technology business se@tphanevergneresand
ValéryChevrotfounded the company in 201&oftmobilesdevelops mobile apps for
the B to B field of activity on Smartphones and tablets. The company works for servic
industry and massnarket retailing activities.



25 softmobiles
A\

References :

Main Clients LeroyMerlin, SamsicAdidasGroup adidasand Reebok brands),
Asterg Bordeaux airport, Casino Bank, Alstom and Michelin.

= MICHELIN

/
Qoo ALSTOM  ==aqadidas (2

}‘

contests :
- Nomineeas best solution avlobile World Congress 2013
- Nomineeas best innovative solution for salesGGPME 2014

Focus on our B2B solution for sales



26 softmobiles
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Key features :
Development business application on smartphone & tablets

Innovation: internal communication support between contributors.
Interactive: make it easy customer interaction and all contributors in business
Dynamic:instant and regular updating of your data via a dedicated back office
Adaptability: Custom design and developmeaplications

KeyF S| G dzZNBFa F2N (Skfsatabog YAy S / FalFf 23 a
Softcatalogs an interactive and dynamic online and offline catalog for sales on tablet:

- Directly marketable:Ready to use thanks to optimized development
- BusinessStreamline your process and boost your sales

- Marketing: become a change leader in your business

- Economicimmediate return on investment
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softmobiles
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GLOVES Daane Fall/ Winter
- y 9

= BACKPACKS  MENBACKPACKS SCHOOL BACKPACK Dacwe Fall/Winter
KIDS

KIDS GLOVES & /Qty:55
J 1500 cu.in. (2251)
MENS GLOBAL 185 x12x9" (7% 31 x23cm)
6000 Polyester
. 420D Nylon Dobby
MENS HIGHLINE { . 3000 Ply Twill

MENS METHOD
WOMENS GLOBAL

WOMENS HIGHLINE

WOMENS METHOD /Qty: 22

9 NoTES (2

8.9.868¢
o © o 2} e

GLOVES MENS METHOD IMPREZA GLOVE Daane Fall/Winter

IMPREZA GLOVE

90 | Qty : 40
SMLXL

Insert: Gore Tex® Waterproof/ Breathal
Insulation: None

Palm: Synthetic suede with silicone grip
Shell: Nylon / Poly with DWR treatment
Lining: 150g Tricot

Cuff Closure: Adjustable hook and loop




28 softmobiles
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Sales mode in Germany : i
- ResellersF 2 NJ 1 KS 2 \Softkayaleg O (1 f 23 «&
- DirectsaleT 2 NJ Odza 2 YSNBEQ | LILX AOl GA2Yy a

Retribution :
- Promotion: Softmobileswill provide all marketing materials (video, website, app
demo and documentation) to promote and sell theoduct.

- Training commercial and technical assistance for our partners (call, skype, other
supports)

- Financial revenue sharing based on turnover
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eBURLIGA-®
Activity : Weineund Alkohol Creation date: 1984
Employees 2 Website: www.burliga.com

(under construction)

History::
' w[ LD! Qa4 OGAYySeélINR&a FTNRY TFIIOKSNI 02 azy
A story of passion in Histofywhich has celebrated the 30 years2@l4. Inthe core
of Bordeaux vineyard area, the dzNJI fandly eStdte take its roots iBeychaeet-

Caillay on a ground located just a few kilometers from S&ntilion Somewalls of
the estate are dating from the 12th century

The history begins in 1984, with fifteen acres, when Jac8uelsgabought the
Chateau Laandede Taleyran He wanted to produce wines and his only aim was a
high quality



B

*BURLIGA®
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History::
The exploitation is growing up with the resumption of two estates : Chateau PAULIN
in 1986 and Chateau LANDRIEU in 1993. Arnaud BURLIGA, the only family heir, has
fallen in love with the spirit called” wine." This passion brought him to a
undergraduate qualification in oenology, agronomy and business.

Heworked in prestigious vineyards : Chatdaamothe Chateau L&ardonne
(anciently owned by Lafitte Rothschild) we(fectionate improve his knowledge.
Then, he moved in Oregon (U.S.A.) to be a winemaker during two years.

Enriched by all those experiences, he joined his father on the estate in 2005.

In 2008, the family built a modern wine storehouse of 1200 m 2.

Concerned by preserving the environment, the family uses all technics to protect
biodiversity (combination of organic and integrated farm management) to insure our
customers, workers and land to have a longer life with our products.

' w[ LD! Qad GAySé&lI NRa NP SELX2A0Ay3 pn
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*BURLIGA®

References. | w[ LD! Qa FTlFYAfé LIl aaArzy T2N gAY
in France and abroad

- Gold silver and bronze medals at tidmncourgGénéralAgricolede Paris
(First one in 1987)

- Gold, silver and bronze medals at tBencoursde Bordeaux/insR Q! 1j dzA (I A
(First one in 1986)

- Gold and silver medals at tli@oncourdnternational de Lyon 2014
(Hrst participation)

- Gold silver and bronze medals at tle®ncourgdesGrandsVinsde France délacon
(First one in 1992)

- Gold, silver and bronze medals at tieernational Wine Challenge
(First one in 1986)

- Bronze medal in 2012 for Chateau PAULIN Bord8ap¥rieurRouge 2010 at
the first participation at theDECANTER World Wine Award
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*BURLIGA®

Ourwines are sold in Bordeauxn France but also in Europe and all over
the world (30-40% our production).

TypologieunserenKunden:
SpezielliKaufhause(« GMS ») 30 %
KaffeeHotelsRestaurants (« CHR ») 20 %
Kellermeister(« Cavistes ») 30 %
Privatpersonerb %

HandelaulRerPlatzvon Bordeaux : 186

Austeilung

Verteiler
Grof3handley Handler
Schluf3kunden
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*BURLIGA®

1/ Direkte Kommerzialisierung
Wir haben kein Vermittler

2/ Unser Produktionswerkzeug
Wir haben ein moderne kellertechniscAeistattung Wir kbnnen unsere
Produkte individuell gestalten (zum Beispiel die Etikétten

3/ GrossePalette von Weinen

Wir schlageror verschiedenererkunftsbezeichnunge(< Appellations»).

Wir haben auch eine Handelsgesellschaft. Zum Beispiel, wir kbnnen Chamg
Weine von Bourgogne oder Weine von Provence verkaufen.

Jeder Vorschlag wird uns interessieren

Wir werden versuchen, unsere zukinftigen Gesprachspartner so gut wie moglich
zu befriedigen.
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Drouaire & Fils s.a.

Z.l. Route de Tonneins
47160 VILLEFRANCHE DU QUEYRAN - FRANCE
TEL. +33 (0) 553 887 087 - FAX. +33 (0) 553 887 649 - SIRET 38120401500014
S.A. AU CAPITAL DE 501 184 €uros - N° de TVA intracom. : FR 02 381 204 015
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Activity : Makers of winding cable machines Creation date: 01/1979

Employees 19 Website: www.drouaire.com

History:
Mr JeanClaude DROUAIRE created his company in 1979. At the beginning, he was
making agriculture machinery but quickly, with the help of his brother Roger
DROUAIRE and his past in CEFILAC factory, he dedicated the production to cable
winding machines. In 1999, Emmanuel DROUAIRE, his son, took the lead and is still

managing with his brother Sylvain DROUAIRE.



w . FllS S.¢
rouaire & riis s.a.
Z.l. Route de Tonneins
3 7 47160 VILLEFRANCHE DU QUEYRAN - FRANCE
TEL. +33 (0) 553 887 087 - FAX. +33 (0) 553 887 649 - SIRET 38120401500014
S.A AUC

PITAL DE 501 184 €uros - N° de TVA intracom. : FR 02 381 204 015

ReferencesREXEL, SONEPAR, CEF, ALSTOM, EDF, ORANGE, NEXANS,
PRYSMIAN, GENERAL CABLE, LAPP KABEL, TIM, ALFA ELEKTRO, BAR

Clients:Forabout 20 years, we are making cable machines for three kinds of
customers :
*1/CablemakersegY [!'ttX b9-!b{X tw,  {aL! b2z
*2/CableselleregY w9 - 9[ X {hb9t! wX0 ®
*3/CableusersegY ! [ {¢haX ¢9[ 9/ haX 95CX0V

LeadershipAs the only French maker of these machines, we have now 90 % of the
Frenchmarket and are one of the leaders in Europe.

3 Keyfeatures:

) Customizedservice to meet all the customer needs

) Reliability and quality of making with competitive prices
) After sale service in 48 hours in all Europe.



Drouaire & Fils s.a.

Z.l. Route de Tonneins
47160 VILLEFRANCHE DU QUEYRAN - FRANCE
TEL. +33 (0) 553 887 087 - FAX. +33 (0) 553 887 649 - SIRET 38120401500014
S.A. AU CAPITAL DE 501 184 €uros - N° de TVA intracom. : FR 02 381 204 015
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Sales model in GermanyResellewith a commission by a small company able
to sell and maintain.

Retribution for distributors/ resellers:

- 10% commission with at the end, the same customer price as in France.

- Weprint all documentation needed with the help of the reseller to have a good
translation.

- 50% participation of Light & Building fair in Frankfurt (every 2 years).

- Trainingin Germany and also in France by our commercial and technical team
with visits of customers together.

- After, an extension to Austria is possible.
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39 \ ENVIRONNEMENT
Activity : DelametGroup specializes in industrial Creation date: 1997
environmentsjndustrial maintenancgcivil and
industrialsecurity Employees 45

Delamethas R&Departement

designdepartements assemblyvorkshop Website: www.delamet.com

Delametproposes its services in:
' ANJ 3 avySffa UNBIF

( IR'% Gx
l Y282 LIKSNAO RA&LISNEI Z @ D9
+SyGAfLGARZY EOLAGE
5dzad O2Yy (i NP
CNBFIOY&EyYyldG 2F (0KS

History::

eeEEE

1997- Creation

2000- Delametwas interested in air treatment and especially smells treatments
2001- DelamethasdeveloppedEolag® technology

2002- Demalethas received a patent fdfolag® system

As of todayPDelamethas installed nearly 85 systenmisdlag®" in France and Europe
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References/Clients :

rTET/IFT/ @\
// /; =7, @ veoua
Kaisersiaute T AIRBUS
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FHrmenich
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{ I £ SQ& F6lag®3ri FraBc& we are in direct contact with our clients.
In Europe wesale viaour distributors

Keyfeaturesof Eolag®:

- Multi-technical

- Easy installation osite

- Lack ofcomsumables

- All types ofodour

- Robust product

- Optimisedenergy consumption
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Eolage®processcapturesthe rejections (1), propels them at high
altitude (2) sothat it dispersesinto the atmosphere(3).

100

3¢ To disperse
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43 \ ENVIRONNEMENT

Sdesmode in Germany. Delamet is flexible on the modalities of collaboration. We are
looking for a distributor having an expertise in air treatment. Our process"Eolage®
would complete the range of distributor@Q products.

Retribution for distributors/ resellers:
- Innovation and perspectivesof development Patentedproduct/Maintenanceand
after saleservicesNetwotk of competentprofessionalsn numericalsimulation

- Marketing and publicity: German presentation brochure is participate in trade
shows(IFAY

- Training: Possibilityof training cessionn Germany

- Finance: Commisioron salesor preferentialprice for a distributor
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Manufacturing of éllspha-lqt
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Activity : Industrial Robotics Creation date: 1965

Employees 70 Website: www.lucasrobotic-system.com/fi

History:
A FAMILY COMPANY FOUNDED IN 1965

LUCA®as been designing and manufacturing machines for major industrial firms for
50 years

1965 LUCAS SA was foundeBnechac

1967 Launch of the first healyad handling systems
1990 Machines went into mass production

1996 Founding of the LUCAS waatterial machining
1998 1st 4axiscartesianrobot

2008 Launch of the expanded LUCA®esianrobot range.
2013 Launch of the LRS "Lean Robotic System"
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References :

Clients :ntegrator =/CLEMESSY

VANDERLANDE

LYUS3INF U2 N'aemspé_’ za U2 YSNJ

* valley

Contests Labelproductivez robot start PMErobocaliser



